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“I really like what Clarivoy is doing to help us 
optimize our spend. We have been able to determine 
not only which channels perform well but also which 
creatives, shows and dayparts.”    
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CASE STUDY: GERMAIN MOTOR COMPANY

Germain utilized Clarivoy’s TV Analytics platform to analyze 
which elements of their TV advertising were the most efficient 
and effective. Clarivoy’s proprietary software and attribution 

algorithms allowed 
Germain to compare the 
results of various networks, 
programs, dayparts, days 
of the week and creative to 
determine the most 

efficient media mix over a period of several months for many of 
their dealerships.

SOLUTION

Germain had to rely solely on ratings to tell 
them what part of their TV spend was the 
most effective. They needed a better way 
to link offline advertising with Germain 
website traffic in order to optimize media 
buys and ultimately drive sales.

–  S H A U N  K N I F F I N ,  
  M A R K E T I N G  &  T E C H N O L O G Y  D I R E C T O R

TV Analytics allowed Germain to discover that their new commercial messaging resulted in a 19% increase in 
attributable website traffic and a decrease in cost per website visitor of 29% vs. the previous commercial 
they were running.

Before partnering with Clarivoy, Germain essentially guessed at how to build effective media mixes and 
schedules. Now, with insight from Clarivoy’s TV Analytics platform, they are able to make data-driven decisions 
for their media buys that could significantly decrease their cost per website visitor.

C L I E N T :

S O L U T I O N :

Germain Motor Company owns 16 dealerships in Central Ohio, 
Michigan and Florida. Due to TV’s reach and scale, it remains a 
very important tool in their marketing mix. In fact, 83% of all 
auto buyers visit a dealer’s website before they visit the actual 
dealership and 53% of those buyers say there were influenced 
to do so by television commercials. So like most dealerships, 
Germain still allocates a significant portion of their budget to 
television advertising.

“ ”CLARIVOY HELPS US OPTIMIZE OUR SPEND.


